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OHMU MpoMbliWwIEHHbIE CMA3KN N CMA3KUA

OaHa 13 Beaywmx KoOMNaHMn-NoCTaBLWNKOB IMAEPOB HAa MUPOBOM
PbIHKE

bonee 60 neT onbiTa B chepe MHAYCTPUN

OCHOBHOWM nMapTHep Mo ntanbssHCKoMy obopyanoBaHuto (No
ctatuctnke okono 30-40% npoussoguntenen obopyanoBaHus
MCNOJIb3YHOT MO YMOJTYaHUKD MapKy DHN)

HageXXHbIW napTHep A1 MakCcuMasribHOM 3P (PEeKTUBHOCTH
Npon3BOACTBa

BbICOKOKBaﬂVI(bVILI,VIpOBaHHaH TEXHNYECKad NnomMoLlb “
BbICOKOKJ/1aCCHa4d noagaep>XKa KJIMEHTOB 4eEpeEs3 CanT
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OHMU MpoMbliWwIEHHbIE CMA3KH

DHW NPOMbILIIEHHbIE NPOAYKTbl UMEKT NMPOBEPEHHbIN CMUCOK:
O6opynoBaHMsA C YBEMUYEHHBIM CPOKOM CNYXObl

YBenunueHHbIN nepmnos nponsBoaAnTENIbHOCTU (Hanpumep:
TYpbuHHbIE MAcna)

MHorodyHKLUMOHaNbHble NMPOAYKTbl pa3paboTaHbl ANA KOHKPETHbIX
crneymndunyeckmx noTpedbHoCcTen B NPOMbILLSIEHHOCTN:

JIOrMCTnKnM n onTUMMmM3aumm NocTaBokK
CoKkpalleHnsa KonmyecTBsa CMa3oUHbIX NPOAYKTOB Ha cknaje
CoKkpalleHns HeHYy>XHOoro 3anaca

[MpoAYyKTbl DHU NPOTECTUPOBAHbI U AonyweHbl OCHOBHbIMM OEM
KOMMaHNUAMU — nnaepamMm B CBOUX CEKTopax

TexHOI0rMm CMa304HbIX MaTepuanoB pa3paboTaHbl B
COTPYAHUYECTBE C BEAYLLUMMUN UCCNEeA0BaTEIbCKUMU LeHTpaMu
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DHMW NMPOMbILUIEHHbIE IMHUX MO NPOU3BOACTBY CMAa3oK U
ctpatermnsa UccneposaHunsa n Paspabotok (UnP)

DHMW NPON3BOACTBEHHbIE IMHUN N3rOTaBAMBAOT NPOAYKLMIO ANS
60/1bLIOro crekTpa NpMMeHeHnn

MpoayKTbl pa3paboTaHbl OCHOBbIBAACL Ha 6oraTtom onbiTe
nccnenoBaHuUM, KOTopbln 6b11 MONyYeH M3 pas3fiIMdHbIX CEKTOPOB
NPOMbILLIIEHHOCTM

OCHOBHbIE NMPOU3BOACTBEHHbIE IMHUM DHM pa3paboTaHbl Mo
CaMbIM COBPEMEHHbIM TEXHOTOMUSAM

DHW Npon3BOANT CaMOCTOATENIbHO IIaBHble KOMMNOHEHTbI (6a3oBoe
Cblpbe, 40baBKK)

DHM NpoTOoTUNBbI pa3pabaTbiBalOTCA B HAY4YHOM UeHTpe nP B
MmnnaHe

DHW COTpYyAHMYAET C opraHamu ctaHgaptmsauum (ISO) un
NpoMbIiWwNeHHbIMU accoumaumsamm (ASSIOT, ASSOFLUID)
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OHU — coTpyaHmn4yecTtBo C nccieaoBate/ibCKMMnM UeHTpaMu

AHU NP ueHTp B MrnaHe meeT CUmbHY0 CBA3b CO Crieayowmmm
lccnepoBaTenbCkKuMn YHUBEpPCUTETAMMU

MIT - Massachusetts Institute of Technology (USA)

Tulane University (USA)
SwRI (USA)

Intertek (USA)
Ricardo (UK)

ISP (Germany)
APL (Germany)
CNR (Italy)
Politecnico Milano (Italy)
Pisa University (Italy)
Parma University (Italy)
Bosmal (Poland)
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DHM NMpPOMbILLJIEHHbIE MPOAYKTbl pEKOMEHA0BaHbl N 0406peHbI
OCHOBHbIMM OEM komMnaHnsaMu

f'mapaBnanyeckme Macna PeayKTopHble Macna
= Cincinnati = Brevini

= Linde = Flender

= Parker Hannifin - Denison = Motovario

= Rexroth = Rossi

= Sunstrand

Typ6buHHbIE Macna KoMnpeccopHble Macna
= Alstom = Boge

= Ansaldo Energia = Hatlapa

= General Electric = Nuovo Pignone

= Nuovp Pignhone = Sauer Kompressoren

= Siemens = Sperre
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DHM MPOMbILTIEHHbIE CMA3KN — TEXHUYECKOE B3anMoaencrTeune ¢
KITMEHTAMU

= MpoayKTbl pa3paboTaHHble B Koonepauuu C UccieaoBaTebCKUMK
LEHTPaMWN KPYMHbIX KIIMEHTOB

= [MMpnmepbl
= General Electric - nepenosble aHeprocbeperatwowme TypbnHHbIE

Macna
= Voith — HoBOE€ TPpaHCMUCCMOHHOE MAcC/0 ANA Xene3HbIX 4opor

= Tenneco - Macso ANg aMopTM3aTOpPOB
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OHMU MPOoAYKTbI A/ OCHOBHbIX OTpaCﬂeVI MPOMbIWNIEHHOCTHN ...

CtanenntenHblie 3aBoAbl

[[eHepaTopHble CTaHUUK

LleMeHTHa4d MPOMbIWNTIEHHOCTb

[Mpon3BOACTBO KEPAMMUECKOWN
NJNTKN

BymMaxkHas
NPOMbILLIEHOCTb
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DHUN CMa304Hble MaTepualbl

DHMW NPOoAYKLUMSA noapa3aensaercs:

MOTOpHbIE Macna N CMa3Kku

ABTOMAacC/a aAns ABuraTtenen
TpaHCMUCCUOHHbIE Mac/a
[TnacTU4YHblIe CMa3Ku
Oxna)kgatowme XMaAKOoCTHU
TOpPMO3HbIE XNAKOCTHU
Ouunwatoume X MAKOCTU
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DHUN CMa304Hble MaTepunalbl

° npOMbILIJJ'IeHHbIe MacCJjia N CMa3KH

[ MapaBnmnyeckue macna

Macna ans cucrtem

Macna anga mMetannyprum

Macna ans 6yMaxHoro npoM3BoAcCTBa
PeoyKTOpHbIE Macna
LIMpKyndauMoHHbIE Macna

Macno TenJioHocUTens
KoMnpeccopHble Macna
KomnpeccopHble Macia ans xonoannbHoro obopyaosaHus
10 TypbuHHbIE Macna

11.Macna ang HanpaBngaLWMX CKOJIbXEeHUd
12.Macna ana nHeBMaTU4YeCKOro MHCTPYMEHTa
13.benble macna

14.TpaHcdopMaToOpHbIe Macna

15.Macna ansa TeKCTUIbHOW MPOMbILLIJTIEHHOCTHU
16./1n19 ra3oBbIX AgBUraTenen

17.T1nacTUYHbIE CMa3KK

18.Cox
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DHUN CMa304YHble MaTepuanbl

« [lpoMblILlEHHbIE MAac/fla U CMAa3Ku AN NULLEBOWM
NPOMbILLIEHHOCTU

. rmapasnuyeckune macna (eni Tilia — eni Tilia SX)

. peayktopHble macna (eni Ribes — eni Ribes SX)

. KoMrnipeccopHbie Macna (eni Tilia C)

. uenHble Mmacna (eni Mirthus HT - eni Mirthus TSX 320)
. rycTble cMa3ku (eni Rubus)

. pacnbliseMblie CMa3Ku
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